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No Tricks...just Treats at the No Fear Festival 

Halloween presents an annual op-
portunity to outreach to the commu-
nity through the "No Fear” Festi-
val.  Businesses along Grand Ave-
nue in Bacliff open their doors to 
trick-or-treaters. LCM will be on the 
streets joining with the Harbor Light 

Choir and local churches to serve trick or 
treaters from the ministry parking lot cur-
rently located at Bacliff Assembly of God 
in Bacliff. Trick-or-Treaters and their 
families will be served hot dogs; candy 
and tracts will also be passed out. The 
event is from 6:30-8:30. Anyone inter-
ested in performing a drama, giving a 
testimony at this event, or helping pass 
out candy, tracts and hot dogs should 
contact Lauren 
(lauren@ligthousechristianministries.info)
.  LCM is accepting donations of individu-
ally wrapped candy, hot dogs, and chips 
for this event. 

LCM will continue the tradition of the Teen-
to-Teen program this Christmas.  Teen-to-
teen pairs local area teenagers that are 
referred to LCM with a college-aged men-
tor for a morning of Christmas shopping 

followed by lunch.  
Our hope is that 
the participants will 
find encourage-
ment through posi-
tive support and 
role modeling.  We 
would like to see 

50 teenagers blessed by this event.  If you 
are interested in participating as a mentor 
in this program or providing financial sup-
port please contact Erika 
(erika@lighthouse christianministries.info). 

Spreading Christmas Cheer  

Turkey in a Bag 

2nd Saturday is one of 
LCM’s favorite events.  It 
is perhaps one of the 
greatest ministry oppor-
tunities we have for our 
community. We are plan-
ning now for our 2010 
2nd Saturday’s.  If your 
church, small group, 
Sunday School Class, 
etc. would like to plan 
one of these events, 
please contact Lauren 
(lauren@ligthouse 

christianministries.info).  
An organizer is responsi-
ble for arranging for a 
meal to be served, plan-
ning a small service that 
could contain music, 
drama, testimonies, or a 
message, and providing 
volunteers to help pass 
out produce and fellow-
ship with those in the 
community that come.   

2010 2nd Saturdayõs 

It is hard to picture a Thanksgiv-
ing without an elaborate meal 
consisting of Turkey and cran-
berry sauce, but for many LCM 
clients that is a luxury that is hard 
to afford in this economy.  LCM 
has a tradition of pairing families-
in-need with small groups, Sun-
day school classes, churches, or 
individuals that will help provide a 
Thanksgiving meal for them. If 
you are interested in participating 
in this program, please contact 
Lauren 
(Lauren@lighthousechristianminis
tries.info) to be matched with a 
family, a suggested shopping list 
will be provided.  

YOU, a volunteer, are the greatest asset that Lighthouse Christian Ministries has!  Light keepers is the term 
used to describe those that take care of the light in the Lighthouse, likewise volunteers at LCM are those 
that keep the light shining in our ministry.  Did you know that in 2008 volunteers logged over 1300 hours in 
service to our Lord at LCM?  Through volunteers the resale shop was kept neat and orderly, mouths were 
fed, families were given a happier holiday, people were served through our medical clinic, and these name 
just a few things that were accomplished through you.  In order to help connect you to  opportunities of ser-
vice we have begun this publication to keep you better informed as to what is going on in the life of LCM.  

Welcome to LightKeepers 



P A G E  2  

òTo catch the 

reader's attention, 

place an 

interesting 

sentence or quote 

from the story 

here.ó 

Caption describing 

picture or graphic. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 
This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to 

a Web site and post it. 

self if the picture supports or 

enhances the message youõre 

trying to convey. Avoid select-

ing images that appear to be 

out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

This story can fit 75-

125 words. 

Selecting pictures or 

graphics is an impor-

tant part of adding 

content to your 

newsletter. 

Think about your 

article and ask your-

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

Caption 

describing 

picture or 

graphic. 
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main 

goal of distributing a 

newsletter might be 

to sell your product 

or service, the key 

to a successful news-

letter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find òfilleró articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when youõre fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

sands of clip art images from which 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message youõre trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

If the newsletter is distributed in-

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

Caption 

describing 

picture or 

graphic. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic. 

òTo catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.ó 



a listing of those here. You may want 

to refer your readers to any other 

forms of communication that youõve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third 

Tuesday of the month, or a biannual 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, itõs a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that youõve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include 

charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You 

could also include a brief list of the types of 

products, services, or programs your organiza-

tion offers, the geographic area covered (for 

example, western U.S. or European markets), 

and a profile of the types of customers or 

members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

Business Name 

Back Page Story Headline 

Your business tag line here. 

Organization  

Caption describing picture or 

graphic. 

Weõre on the Web! 

example.microsoft.com 


